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The
knowledge
High net worth
THE BIG 
STORY

2006
Bankers’ bonuses totalled £11bn 

in 2007, at the top of the 
longest uninterrupted economic 
boom for a generation. But by 
2010, they’d fallen 36% to £7bn 
during what have become the 
austerity years.

But despite the highs and lows, 
mid and high net worth insurance 
markets have continued to grow. 
The change has been in how the 
rich choose to invest their cash, 
rather than a lack of spending.

After the initial shock, the 
pre-crisis culture of showy wealth 
gave way to more conservative 
investment decisions. Gold, vintage 
cars, and even Penny Black stamps 
began to attract buyers as the rich 
looked for safer bets for their cash. 
Financial paper was shunned.

This economic conservatism led 
to fi ne art and antiques becoming 
more popular, meaning a rise in 
the value of sums insured for home 
contents.

Post-crisis sentiment also saw 
the rich become more cautious in 
terms of wanting the safety net of a 
well-fi tting insurance policy.

Zurich Private Clients head 
Matthew Schofi eld says: “From a 
customer perspective, there is 
conservatism. There’s still an 
amount of growth in the market, 
but it’s how they’re spending their 
money. There are fewer yachts 
being sold, supercars and high-end 
vehicles. They are heading to 
safety: old masters, furniture, 
sculpture.”

Zurich Private Clients is looking 
to the Middle East and other 
overseas markets for growth. 
Schofi eld says: “We have ambitions 
as a global brand.” 

Seeking 
a safer 
haven
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+20%

As the sales volume 
of prestige marques 
declined, gold prices 
were on the rise

Gold prices rocketed 
in 2008 (000s)

Luxury car sales 
cooled in 2008

000s

Detached house prices peaked in 2007 (000s)

Bling was the order of the day as City bonuses fuelled 
house price infl ation and conspicuous consumption of 

jewels, fast cars and super-yachts. Insurers developed new 
products to keep up with demand.

The boom
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The bust The 
recovery
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£££ ART

-40%-40%

£££ YACHTS

The value of stocks and other fi nancial investments 
dropped sharply as the credit crunch hit. Sales of luxury 

cars, art and yachts fell off a cliff. 

Arts and antiques price rise index (000s)
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£££ PROPERTY

£££ GOLD

Loss of wealth
The sluggish UK 
economy is in little 
danger of hitting the 
seriously wealthy, 
although some clients 
at the lower end of 
the high net worth 
spectrum could slip 
down to become mid 
net worth.

Flight to safety
Continued low interest 
rates and poor-
performing investments 
are resulting in money 
fl owing into gold, 
diamonds and old 
masters, potentially 
resulting in higher 
premiums.

High-priced 
property
Sales of properties 
worth more than £1m 
rose 40% between 2008 
and 2010, suggesting 
growth for property 
cover, while more 
modest property sales 
have slowed.
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Number of high net worth 
people in the UK (000s)
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