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ONE STEP FOR WARD

They don’t come much more willing
’s
than Mark Hodges. My spies tell me he’s
champing at the bit to get started at
Towergate, despite being on gardening
leave from his Aviva departure. I’m sure
d
if Hodges could have his way, he’d build
a garden on top of the Towergate ofﬁces
as a temporary work spot prior to his
ofﬁcial start in October. He’s holidaying
in the USA at present, but his mind will
no doubt be elsewhere.

Work, rest and work
It seems AXA’s Alasdair Stewart is another
man who really loves his job. Despite
being on a family holiday in Spain last
week, he was still working and taking
phone calls. Apparently he had thrashed
out a deal with his family that meant
he was allowed to work, provided that
he got everything done in the morning.
Whatever that old adage might say about
the difﬁculties of serving two masters, it
seems Alasdair has got it cinched.

Hot gossip
i
What of Giles and CBG? The
rumour mill was going into
overdrive last week that Giles
was poised to swoop for the
listed ﬁrm and then piggyback
its way onto the stock market
on the cheap via a reverse
takeover. If I were a betting
man, I’d say that prospect
would be a speculative long
shot, but then again, that Chris
Giles is full of surprises.

Bon appétit
It sounds like the folks at Catlin
Underwriting will be living in the lap of
luxury in their new 192,000 sq ft London
ofﬁce. The ﬁrm has employed master
chefs to create ﬁne dining menus
“not dissimilar to those on offer at the
Savoy”, according to the architects. The
prepared in
menu will include lobster “prepared
n”.
a bespoke ﬁnishing kitchen”.
e
The ofﬁce also boasts some
of the best-quality coffee in the
City. That certainly beats
the meals served up in
canteens when I was a
young broker.

Every insurer must wish they had a
customer like my old pal Winston Churchill.
According to the new exhibition at Aviva’s
Norwich ofﬁce, Churchill bought a personal
accident policy from The Accident Insurance
Company, now Aviva, when he joined the
army in 1896. He continued the same policy
for almost 70 years until his death
in 1965. But despite being a
chronic drinker and smoker,
serving in several wars,
ping
ng
g
surviving the Blitz and escaping
a prisoner-of-war camp, he
never claimed a single pennyy
on his policy. They don’t
build them like they used to,
that’s what I say.

Moving up the order

CHEER S!

TAXI!

Made to last

Risen from the shed

Down at Oval, I hear Jeff Herdman, who was
managing director, is now chief operating
ofﬁcer. The change happened last year but
seemed to slip beneath the radar. Jeff still
has the ear of chief executive Philip Hodson,
I’m told, and the MCC cricket
president sees him as a safe
pair of hands.

Opposites attract

The human zoo
Feathers are being rufﬂed on the
Lloyd’s ﬂoor with the news that
the iconic underwriting rooms may
be getting new windows. If the
corporation is granted approval, the
opaque glass protecting the ﬂoor from
the gaze of passers-by will be replaced
with clear glass. I doubt the market will
enjoy streams of tourists peering in.
Watching brokers stand in a queue is
probably not the most gripping way to
spend your holiday.

The Lloyd’s Market Association
celebrated its 10th anniversary last week
and its chairman, Barnabas HurstBannister, was in ﬁne voice. He noted
that the associations that merged to form
the LMA were previously “as attracted to
each other as MI5 and the News of the
World” and that the union was “presided
over by a ﬁgure not normally renowned
for tact or diplomacy, Robert
Hiscox, and cemented by the
equally ruggedly obdurate
Stephen Catlin”. And I
thought I was the king of
back-handed compliments.

TW O STEPS B ACK
A CK

020 7618 (extension number)
ﬁrstname.surname@insurancetimes.co.uk
Editor-in-chief
Ellen Bennett
Deputy editor
David Blackman
Assistant editor, news
Saxon East
Assistant editor, ﬁnance
Ben Dyson
Digital news & engagement editor Danny Walkinshaw
Insight & data development editor Liz Bury
Research editor
Carol Wheatcroft
Reporter
Sam Barker
Finance reporter
Lauren Gow
Group production editor
Áine Kelly
Deputy chief sub-editor
Laura Sharp
Art editor (group)
Clayton Crabtree
Editor, StrategicRISK
Nathan Skinner
Editorial fax
Production fax
Advertising fax
Switchboard

IT_39.indd 39

3494
3498
3079
3480
3436
3078
3078
3414
3454
3495
3497
3087
3464

020 7618 3499
020 7618 3482
020 7618 3400
020 7618 3456

ﬁrstname.surname@newsquestspecialistmedia.com
Group sales director
Tom Sinclair
Sales manager
Daniel Tena-Mullor
Display sales
Jon Melson
Recruitment and classiﬁed sales Simon La Thangue
Assistant brand manager
Elizabeth Telford
Market insight manager
Trafford Blenkinsopp
Business development manager Tom Cull
Publishing executive
Rachel Douglass

Insurance Times is published by:
Newsquest Specialist Media Ltd, 30 Cannon Street,
London EC4M 6YJ, UK. ISSN 1466-8149
ABC JUL 09-JUN 10 ABCe OCT 2010
AVERAGE NET CIRCULATION

UNIQUE USERS

18,499 55,602

3429
3406
3408
3415
3405
3084
3422
3434

ﬁrstname.surname@newsquestspecialistmedia.com
Senior production controller
Gareth Kime
Group production manager
Tricia McBride
Head of events
Debbie Kidman
Publishing director
Shân Millie
Managing director
Tim Whitehouse

3475
3425
3094
3085
3469

Subscriptions and back issues Make sure you get the
Insurance Times Subscriber Advantage, including exclusive
online content: go to www.insurancetimes.co.uk/subscribe. For
customer services and back issues, email customerservice@
insurancetimes.co.uk or call 01635 588868. Subscription rates:
UK: £399 one year; £649 two years. Europe: €649 one year; €999
two years. Rest of world: $1,649 one year; $2,599 two years.
Printed by: Warners Midlands Plc. © 2011. All rights reserved.
No part of this publication may be reproduced or transmitted
in any form, by any means, electronic or mechanical, including
recording, photocopying or any information storage or retrieval
system, without written permission from the publisher.
Cover design: Clayton Crabtree

19/07/2011 16:59

