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Insurance
Times
Investigates
Motor’s
damaged
reputation

MOTOR INSURANCE

Has your opinion of the motor
insurance industry changed
over the past 12 months?

How would you describe
your experience of the
general insurance industry?

57%
No change

$ 39%
Yes Less favourable

REFERRAL FEES

Has your opinion of the motor
insurance industry been
influenced by the controversy
over claims referral fees?

Negative

23%
—_

32%

60% Don’t know about
claims referral controversy
< 28%

Yes worsened opinion

Negaiive Neutral

%
No not influenced
opinion

Extremely
DATA: CONSUMER INTELLIGENCE irritated

Have you ever FOR INSURANCE TIMES 44.6%
received any spam 0
texts or phone 44 .6 / 0]
calls from claims respondents
management found spam
companies? texts and
4% phone calls

Yes | have received a
spam text or phone call

extremely
irritating

16.0%
IRRITATION

On a scale of 1 to 10, to what extent were you irritated
by these communications? Where 1 = not bothered
and 10 = extremely irritated

12.7%
10.4%
5.0% 5.3%
Not
bothered
1.9% 1.9% 1.9%
0.5%
& 2 o A
3 4 5 6 7 8 9

1 2

PURCHASE FACTORS
How highly do you rate the following factors when buying insurance products?

Il Very important i Il Neither important nor unimportant Il \ery unimportant

31.6% 17.6% 1.3%

Brand reputation

Customer service

57.4% 5.8% 0.7%
Price
81.7% % 1.8% 0.7%

MOTOR COSTS LOOKING FORWARD
Do you think that current motor What do you expect to happen to the
insurance premiums are too expensive? cost of motor insurance premiums this
year (2012)?
91%

- . _

10% 88%
No Change Increase
94%
Fraudsters
criminals

WHO’S TO BLAME?
Who do you think is mainly to blame for the high cost of motor insurance?
Please select ‘agree’ or ‘disagree’ for each answer

63% 85%
Insurance Insurance
brokers companies

95%
Uninsured

drivers

A QUESTION OF TRUST
DO you trust your insurer? Strom(,lilLJ’(?J?iSEu Jree
2% [ |
Disagree
20%
Strongly 55% SATISFACTION
agree Agree

On a scale of one to
10, how satisfied are
you with your insurer?
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