Marketing of current scheme(s)
Q: How do you currently market your scheme(s) to the client?

We do not want to market them

Networking
Face-to-face

Adverts in the trade press
Facebook

Word of mouth
Cross-selling
TV adverts

Twitter

Targeting specific sectors
Hard-copy flyers

Email marketing

Working with trade associations
Cold calling

At trade fairs
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Penetration of schemes
Q: Do you, or your firm, manage one or more insurance schemes?

W 2011 (250) W 2012 (250)

YES - | MANAGE ONE OR MORE SCHEMES NO - NOBODY IN MY FIRM MANAGES SCHEMES

Basis of selecting partner for new scheme
Q: If you were considering a new scheme, which of the following do you think
would be the most likely response? Question asked of all respondents
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Seek advise | All of above Don’t know
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Frustration with schemes service

Q: Which of the following service issues cause you or your
firm the most frustration with the insurer that administers
your scheme(s)?

Don’t know

gement information

Quality of documentation
Premium increases

MID updates

Lack of responsiveness to queries/slow
Lack of underwriting flexibility

Lack of access to decision-makers
Poor claims handling

Difficulty in reconciling accounts

None of the above
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Q: What are the biggest challenges you face in setting up
anew scheme?

| cosT [ REGULATION COMPETITION OTHER

30% 30% 38% 28%
Q: What kind of scheme did you set up?

19% 34% 28% 33%

Q: How do you think the market will grow in the future?
[ IMPROVE | [ DECLNE |

49, 34 109%

A/

Q: Do you plan to set up
another scheme?

YES NO

Source: Insurance Times survey




